Center of Sales and Marketing

Current Research Activities
The Center of Sales and Marketing comprises applicationoriented and basic research activities in a variety of subjects
that are relevant to understand, promote and critically contest
sustainability in the realm of managerial economics. The three
assembled (current and future) research projects illustrate this
variety at the crossing points of marketing, environment,
technology, and society.

eCoInnovateIT
From a sustainability perspective the question arises if and how
the consumption of information and communication
technologies should be designed differently. An understanding
of the social and cultural values, beliefs and practices held by
consumers, may support product innovation in order to
transform consumption. We found that sustainability-oriented
product innovations stand to benefit from the following
attributes (Svenson and Raabe 2016): Distinction
vis-á-vis mainstream brands, Open Source,
Repairability and Battery Management.
environment
Our transformative research explores
the different social practices that
constitute mundane consumption of
sociality
smartphones.
This work is part of the project “Sustainable Consumption of Information and
Communication Technology in the Digital Society − Dialogue and Transformation
through Open Innovation". The project is funded by the Ministry for Science and
Culture of Lower Saxony and the Volkswagen Foundation (VolkswagenStiftung)
through the “Niedersächsisches Vorab” grant programme (grant number VWZN3037).

economy

PackEnd
The transdisciplinary project devoted to the question of how
innovative approaches to avoid disposable plastic packaging
(DPP) (i.e. “Unverpackt-Läden”) can be successfully
implemented by leading food retailers. This may contribute to
resource-effective efficiency by reduction of DPP, promoting
green economy and the socio-ecological transformation.
Content:
• experimental testing and implementation of DPP-reduction
activities in a pilot project;
• model developing for portability and transfer;
• interventions to change consumer behavior;
• development of appropriate legal frameworks.
This project applied for funds at the Federal Ministry of Education and Research in Germany (together with Prof. Dr. Anja Hentschel
(Darmstadt), Prof. Dr. Martin Müller (Ulm), Dr. Irene Antoni-Komar and Dr. Christine Lenz (both University of Oldenburg)).

Resilience of socio-technical systems
Exemplified at the electricity system we aim for a deeper
understanding of resilience as a frame to conceptualize the
persistency of socio-technical (supply) systems in its social,
economic, ecological, and technical dimensions. Our research
draws on the Sociology of Knowledge Approach to Discourse
(SKAD) (Keller 2011) to explore the interplay between
resilience and shared (or contested) knowledge on the level
of social actors and institutions.

Table 1: Types of discourse research on resilience

In order to address the
resilience of an entity it is
inevitable to have an idea of
a (desired) nucleus and
threats that are assumed to
put the nucleus’ persistency
at risk. How these knowledge
elements are struggled for in
discourses on energy policy is
an empirical question from a
SKAD-perspective.

Table 2: Multiple perspectives on resilience in the electricity system
This work is part of the project “Resilience of socio-technical systems exemplified at the electricity transport and actor system". The project is
funded by the Ministry for Science and Culture of Lower Saxony and the Volkswagen Foundation (VolkswagenStiftung) through the
“Niedersächsisches Vorab” grant programme.
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Further Research Topics
• Cultural approaches to sustainability research
(alimentary cultures)
• Sustainability-oriented brand culture
• Macromarketing
• Recycling
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